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Keep global rules intact, 
say big four
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Australia's accounting standards body should 
adopt international standards word for word, 
say the nation's top accounting firms and listed 
corporations.

The Australian Accounting Standards Board is 
working towards adopting international 
standards. However, it has also indicated it 
would delete options from international 
standards when such deletions were necessary 
to ensure that company accounts were 
comparable in Australia.

Specialists from the big four accounting firms - 
Deloitte Touche Tohmatsu, 
PricewaterhouseCoopers, KPMG and Ernst & 
Young - and senior finance executives of listed 
companies have said in submissions that the 
AASB should adopt the international literature 
without local modifications.

BHP Billiton has also bought into the argument, 
stating in its letter that the AASB should ensure 
all options now permitted in international 
accounting standards are available for 
Australian companies.

Woodside Petroleum financial controller Mike 
Williams said the AASB should drop its 
opposition to standards options for the sake of 
the users of company accounts.  

  advertisement

 

advertisement

· Taxation/Accounting 
· Business Services 
· Human Resources 
· Consulting 
· Technology 

 

Business
●     Southcorp loss gives $1bn a 

nudge 
●     NAB knows what it likes, and 

likes what it knows 
●     Big jump in profit for insurers 
●     AWB tipped for a fall after 

Landmark gamble 
●     Complaints scheme gets a new 

look 
●     Expert blasts ever-so-big virus 

claims 
●     Online ad assault starts to win 

some ground 
●     Energy group write-down fuels 

loss 
●     Luxottica stymied in eyewear 

takeover bid 
●     Unpalatable result for 

Brambles 
●     Consortium in west plans bid 

for Epic pipeline 
●     Adsteam trawls for more cash 

after $63m loss 
●     GWA on acquisition hunt after 

another record result 
●     Big write-offs cause loss 

headache for sleep group 
●     Growth signs favour cyclical 

stocks 

http://www.theage.com.au/articles/2003/09/02/1062403512306.html (1 of 2)2/19/2006 10:23:52 AM

http://www.theage.com.au/index.html
http://ffxcam.fairfax.com.au/event.ng/Type=click&FlightID=64381&AdID=131451&TargetID=12225&Segments=11,35,88,723,1088,1097,1354,1363,1989,2394,2396,2576,2602,2689,2968,2977,3454,3457,3459,3460,3461,3462,3463,3464,3476,3829,4439,4519,4534,4577,5938,6587,6725,7530,8115,8126,8139,8634,8695,8708,8736,8737,8740,8807,8931&Targets=&Values=25,31,43,51,60,80,91,101,110,168,197,300,373,417,423,594,605,791,804,805,806,1203,1271,1278,1404,1430,1431,1476,1483,1499,1914,1915,1916,1917,1918,1934,2106,2253,2346,2475,2551,2659,2812,2837,2984,3067,3435,3452,3476,3486,3526,3604,3633,3647,3649,3650,3666,3673,3770&RawValues=&Redirect=http://ad.au.doubleclick.net/clk;21541936;11927568;n?http://www.anz.com/aus/promo/first0105f2/default.asp
http://ffxcam.fairfax.com.au/event.ng/Type=click&FlightID=64381&AdID=131451&TargetID=12225&Segments=11,35,88,723,1088,1097,1354,1363,1989,2394,2396,2576,2602,2689,2968,2977,3454,3457,3459,3460,3461,3462,3463,3464,3476,3829,4439,4519,4534,4577,5938,6587,6725,7530,8115,8126,8139,8634,8695,8708,8736,8737,8740,8807,8931&Targets=&Values=25,31,43,51,60,80,91,101,110,168,197,300,373,417,423,594,605,791,804,805,806,1203,1271,1278,1404,1430,1431,1476,1483,1499,1914,1915,1916,1917,1918,1934,2106,2253,2346,2475,2551,2659,2812,2837,2984,3067,3435,3452,3476,3486,3526,3604,3633,3647,3649,3650,3666,3673,3770&RawValues=&Redirect=http://ad.au.doubleclick.net/clk;21541936;11927568;n?http://www.anz.com/aus/promo/first0105f2/default.asp
http://www.theage.com.au/news/national/index.html
http://www.theage.com.au/news/world/index.html
http://www.theage.com.au/features/index.html
http://www.theage.com.au/news/opinion/index.html
http://www.theage.com.au/business/index.html
http://www.theage.com.au/business/news/index.html
http://www.theage.com.au/business/comment/index.html
http://www.theage.com.au/business/comment/index.html
http://www.theage.com.au/technology/index.html
http://www.theage.com.au/issues/science/index.html
http://www.theage.com.au/travel
http://www.theage.com.au/sport/index.html
http://www.realfooty.theage.com.au/
http://www.theage.com.au/entertainment/index.html
http://www.theage.com.au/multimedia/index.html
http://www.theage.com.au/classifieds/index.html
http://redirect.fairfax.com.au/redir.cgi?from_site=age&from_section=lhsnav&to=%68%74%74%70%3A%2F%2F%77%77%77%2E%6D%79%63%61%72%65%65%72%2E%63%6F%6D%2E%61%75%2F
http://redirect.fairfax.com.au/redir.cgi?from_site=age&from_section=lhsnav&to=%68%74%74%70%3A%2F%2F%77%77%77%2E%64%6F%6D%61%69%6E%2E%63%6F%6D%2E%61%75%2F
http://redirect.fairfax.com.au/redir.cgi?from_site=age&from_section=lhsnav&to=%68%74%74%70%3A%2F%2F%77%77%77%2E%64%72%69%76%65%2E%63%6F%6D%2E%61%75%2F
http://www.theage.com.au/classifieds/classifieds_placead.html
http://moneymanager.com.au/
http://www.education.theage.com.au/
http://www.theage.com.au/issues/index.html
http://redirect.fairfax.com.au/redir.cgi?from_site=age&from_section=lhsnav&to=http%3A%2F%2Fwww.fairfax.com.au%2Fcgi-bin%2Fsubs%2Fage.cgi
http://www.theage.com.au/newsletters/subscription.html
http://newsstore.theage.com.au/apps/newsSearch.ac?sy=age
http://www.theage.com.au/am/2003/09/03/index.html
http://newsstore.theage.com.au/apps/newsSearch.ac?sy=age
http://www.theage.com.au/siteguide/index.html
http://www.theage.com.au/1010744667380.html
http://www.theage.com.au/business/index.html
http://www.theage.com.au/business/news/index.html
http://www.theage.com.au/cgi-bin/common/popupPrintArticle.pl?path=/articles/2003/09/02/1062403512306.html
http://www.theage.com.au/cgi-bin/common/popupEmailArticle.pl?path=/articles/2003/09/02/1062403512306.html
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline#1
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline#2
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline#3
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline#4
http://businessresources.theage.com.au/productshop/view.dc?shopId=2&from=ageonline#5
http://www.theage.com.au/articles/2003/09/02/1062403514844.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403514844.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403514900.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403514900.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513921.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518312.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518312.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513924.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513924.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403512303.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403512303.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513583.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513583.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518336.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518336.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518333.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518333.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518326.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403518326.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513935.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513935.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513927.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513927.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403512288.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403512288.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513586.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513586.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513557.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513557.html?from=storyrhs


Keep global rules intact, say big four - Business - www.theage.com.au

  
  advertisement

 Print this article       Email to a friend  Top

Search all Fairfax 
archives (*Fee for full 
article)

National | World | Features | Opinion | Business 
| Technology | Science | Travel | Sport | 
Realfooty | Entertainment | Multimedia 

 

●     Back-to-work US traders drive 
dollar down 

Most viewed 
articles 
From midnight AEST

1.  Hit-and-run driver kills 
five 

2.  First virus seen targeting 
Apple computers 

3.  Hipsters face uprising 
4.  Vics can’t find spot for 

Warne 
5.  Green machines 

●     More most viewed 
articles 

 text | handheld (how to) membership | conditions | privacy  
Copyright © 2003 The Age Company Ltd

advertise | contact us   

http://www.theage.com.au/articles/2003/09/02/1062403512306.html (2 of 2)2/19/2006 10:23:52 AM

http://www.theage.com.au/cgi-bin/common/popupPrintArticle.pl?path=/articles/2003/09/02/1062403512306.html
http://www.theage.com.au/cgi-bin/common/popupEmailArticle.pl?path=/articles/2003/09/02/1062403512306.html
http://newsstore.f2.com.au/nstore/qa.html
http://www.theage.com.au/news/national/index.html
http://www.theage.com.au/news/world/index.html
http://www.theage.com.au/features/index.html
http://www.theage.com.au/news/opinion/index.html
http://www.theage.com.au/business/index.html
http://www.theage.com.au/technology/index.html
http://www.theage.com.au/issues/science/index.html
http://www.theage.com.au/travel
http://www.theage.com.au/sport/index.html
http://www.realfooty.theage.com.au/
http://www.theage.com.au/entertainment/index.html
http://www.theage.com.au/multimedia/index.html
http://www.theage.com.au/articles/2003/09/02/1062403513554.html?from=storyrhs
http://www.theage.com.au/articles/2003/09/02/1062403513554.html?from=storyrhs
http://www.theage.com.au/
http://www.theage.com.au/articles/2006/02/19/1140151858314.html?from=top5
http://www.theage.com.au/articles/2006/02/19/1140151858314.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151852775.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151852775.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151851186.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151850872.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151850872.html?from=top5
http://www.theage.com.au/articles/2006/02/18/1140151850971.html?from=top5
http://www.theage.com.au/breaking/mostviewed/
http://www.theage.com.au/breaking/mostviewed/
http://www.theage.com.au/text/index.html
http://www.theage.com.au/handheld/index.html
http://www.theage.com.au/handheld/howto.html
http://www.f2.com.au/core/agreement.html
http://www.f2.com.au/core/conditions.html
http://www.f2.com.au/core/privacy.html
http://adcentre.fairfax.com.au/online/contact.htm
http://www.theage.com.au/contacts/

	www.theage.com.au
	Keep global rules intact, say big four - Business - www.theage.com.au


	LPGOKBJJIAGKBELBBNFJEEEGEIOJNHAC: 
	form1: 
	x: 
	f1: search
	f2: 1
	f3: dc
	f4: AGE
	f5: age
	f6: all
	f7: selectRange
	f8: 1year
	f9: relevance
	f10: 0
	f11: 10
	f12: all_ffx
	f13: keywords

	f14: 

	form2: 
	x: 
	f1: search
	f2: smh
	f3: SMH
	f4: selectRange
	f5: relevance
	f6: 0
	f7: 10
	f8: Enter keywords

	f9: 




